Level Up Your Marketing: Advanced
Strategies for High-Impact Exhibiting

Moving beyond basics

Driving traffic, awareness and measurable ROI!
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“We have always done it this way, why would

we change anything??”

- Someone in almost every organization



Rethink your
Exhibiting
Strategy

From Presence
to Purpose

@ IMTS Exhibitor Workshop

Intentionally!
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Set clear objectives for the show:

» Brand exposure
» Leads

» Demos

» Meetings

Define ideal prospects:

» Management

» Production Supervisor
» Operator

» Buyer
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The right
Brand
positioning

for

maximum
IMPACT!

Features rarely create urgency!

- Values do!

Demonstrate what problems you
can solve for your prospects!



The right Brand positioning for maximum IMPACT!

HAIMER.
at

IMTS2024




Experience
Driven Booth
Strategy —

Designh that
drives Traffic

» Create your layout to encourage flow
» Interactive demos and displays
» Tell a Story!

@ IMTS Exhibitor Workshop



Experience
Driven Booth
Strategy —
Designh that
drives Traffic

» Take care of your customers!
» Hospitality is big for HAIMER

@ IMTS Exhibitor Workshop




n Tool Holders m

n Hybrid Chuck: World premiere and paterted Hybrid
Chuek technology for maximum vibration dampening
with highest accuracy

Micro Collet Chuck: High precision collet chuck for micro
machining with best runout, @ 1-6 mm, interfaces HSK-AG3,
HSK-A40, BT30 with face contact, PSC32 and PSCAD

Unique ID eode for best digitization options —
now included as standard on all HAIMER tool holders

Power Clamp i4.0 Shrinking Technology m

The HAIMER Power Clamp i4.0 series sets new standards with
new software and possible connectivity to the HAIMER Tool Room
Manager (TRM). This enables digitized tool changing processes,
the readout of shrink cycle times or menu guided shrinking to a
given z value

Microset Tool Presetting Technology m

[l m Al enhanced autonomous measuring

Microset VIO inear with Y-axis: Gear Skiving option for
precise measuremert of of gear skiving tools

Measuremeant of tools with H3D sean, creation of a
digital twin and direct 3D simulation on a CMC control

Easzy data transfer from the tool dispensing system
Toolbase to the HAIMER Microset tool presstter

Bidirectional data transfer from WinToel to
HAIMER Microset tool presetter

STAY UP TO DATE AND FOLLOW US! News lattar

O @haimerusa in@haimerusa @haimerusa

@ IMTS Exhibitor Workshop

Highlights & Innovations - HAIMER @ IMTS 2024

Experience Driven Booth Strategy — Design that drives traffic

HAIMER Automation Cube One [

Stable, automated shrinking and presetting cell with 12 axis for

high-precision shrinking, measuring of tools and data transfer to

the machine tool in 24/7 operation

m Possibility to change three differert spindle interfaces and tools
up to @ 32 mm simultaneously

= Fully automatic tool change in 2-3 minutes in chactic order

E Tool Dynamic i4.0 Balancing Technology @

u m TD Preset Automatic Drive: Combination machine
for balancing and fully automatic measuring in three axes
as Automatic Drive version

m Connection to HAIMER Tool Room Manager possible

» Automatic index measuring by gripper

B Cutting tools, Duo-Lock & shrink fit collets @

n mHﬁIMER Panther MILL: New geometry for vibration-
free milling, more stability and better surface finish in
steel machining

= Duo-Lock: Easy use in driven tools with fast and
high-precision tool change.

m Shrink collets: Program from ER 11 to 32 in various lengths

TOOL RoOM OF THE FUTURE TEX

Continuous analog and digital tool setup process

from a single source from HAIMER:

Starting with the HAIMER tool holders and cutting tools as

well as the Toolbase dispensing system, the WinTool data

hub manages and transfers tool data, operational materials,
machine programs, processes and master data digitally all the
way through to the machine tool control. For the analog set-up
process, the HAIMER Power Clamp, Tool Dynamic and Microsst
machines play a certral role while they are digitally connected
online via the HAIMER Tool Room Manager.

www_haimer.com




Pre-Show Demand Generation — Data driven Targeting

QIMTS
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REGISTRATIONS
72
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Advanced Filters >

HAIMER

86-0100

+1 918-787-2220

IMTS Exhibitor Workshop
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> Attendee lists

»  Exhibitor Passport is a great tool!

> Own CRM

> Lead lists from similar
shows

LV



Multi touch email cadence

Social Media Activities

Retargeting ads for attendees

Personal invitations

Advanced Industry influencers

Pre-Show Teaser YOU'RE
Pre-Show INVITED

HA\MER:iA = HAIMER USA

- .
i i ) : _ - To the HAIMER party at the
a m p a I n S e - ROOF on theWit

Where can you find HAIMER — : Be our guest on

in October? Monday, September 9% 2024,
at 8.00 pm.

2 ’ Get ready to party like a VIP with the HAIMER Team

—=ynamic =
" = MACHINE s

_HAIMER.

- RASMEASTYRING
s Visit us at IMTS

- . g - SPACE IS LIMITED - West Building, £31510

More information in the caption! RSVP BY SEPTEMBER I¥' QIMTS

@ IMTS Exhibitor Workshop



Trade Show Staff - Human Engagement Tactics

Your Team is your biggest Asset!

» Train your staff

> Dos and Don’ts
> Time Management

» Categorize visitors

> Based on potential (immediate, long term)

» Assignroles

> Avoids confusion and misunderstandings

» Prepare qualifying questions

> Open ended questions

@ IMTS Exhibitor Workshop 14



Content & Storytelling that converts

Pre-Show teasers and On-site livestreams, Post-show recaps and
behind-the-scenes demos and interviews nurture content

Keep the Social Media Momentum up!

@ IMTS Exhibitor Workshop 15



Lead

Management

‘© v

Digital lead CRM
capture (ideally Integration

with qualifiers)

) =
o =
) =
) =

Lead scoring based
on engagement

16



Post-Show follow-up that Converts!

24-hogr Automated
perspnallzed ST SEICRR o WE
email follow- sequence up
up

@ IMTS Exhibitor Workshop 17



RECAP:
Your Advanced

Exhibitor
Blueprint

V. V. VY V V

Start early

Targeted Campaigns
Create an experience
Measure & optimize

Integrate your shows into year round
marketing strategy

18



Level Up Your Marketing:

Advanced Strategies for High-Impact Exhibiting

Thank you for your attention!

And, have a successful IMTS 2026!

Manuel Merkt - COO & VP of Marketing
HAIMER. Manuel.merkt@haimer-usa.com

Quali

|||||||

Cell: 630-280-6547
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