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— Center for Exhibition Industry Research (CEIR)

‘94% of attendees plan which exhibits to visit in advance.’
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Will You MAKE 
THE CUT? 

• 2.5 days to see what matters

• 1M+ sq ft of choices

• Most decisions happen before 
arrival
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Improve Your Visibility
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1. Verify company contact information

2. Add Logo

3. Add company description

4. Add product categories 

Impacts Both Online Search and Printed Directory

Your IMTS Profile: 
The Basics
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Product Categories Drive Visibility

IMTS Exhibitor Workshop | Beyond the Floor

• Controls whether you appear in keyword and category 
search

• Separate from Sectors (both matter)
• Matches attendee registration interests
• Used in Show Planner recommendations
• Did not carry over from 2024

Only exhibitors who selected this category appear here



Inside Okuma’s Digital Showroom
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Inside Okuma’s Digital Showroom
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Inside Okuma’s Digital Showroom (continued)
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• Create a dedicated IMTS landing page

• Link directly to your digital showroom

• Encourage attendees to add you to their Show Planner

• Promote through pre-show emails and social media

• Include in IMTS Passport marketing

Promoting Your Digital 
Showroom
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From Digital Showroom to IMTS App
How attendee planning and navigation connect

Event Navigation Showroom View & Location 
Assistance

My Show Planner Integration
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• Captured when someone saves your company to their 
Show Planner (and opts to share their information)

• Generated before, during, and after IMTS

• Additional to booth-scanned leads

• Does not require on-site attendance

Understanding Showroom Leads

IMTS Exhibitor Workshop | Beyond the Floor

Example of showroom engagement metrics



14IMTS Exhibitor Workshop | Beyond the Floor 

Required
      Description
      Logo
      Exhibitor Categories

Next Steps

Optional
 Add Social Media Links
 Add Press Releases
 Create Planner
 View Your Showroom
 Upgrade Package 

If you do nothing else after today, start here.
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Optional Enhanced Digital Showroom Packages
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QUESTIONS?
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