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The IMTS Industrial Al Conference, powered by AMT - The Association For
Manufacturing Technology, is a one-day, practitioner-focused program delivering
reality-based Al for the factory floor. Taking place during the most influential week in
U.S. manufacturing (Sept. 14-19, 2026), the conference is designed for manufacturers
seeking practical, implementable outcomes.

The program opens with a clear, jargon-free framework that de-bundles industrial Al,
including predictive maintenance, quality applications, edge vs. cloud, and small models
vs. LLMs. Attendees will learn how to move from problems to purpose to process.

Developed in collaboration with Dr. Jay Lee and the University of Maryland Center for
Industrial Al, the conference brings together industry-leading expertise and manufacturing-
driven use cases.

The sponsorship program offers organizations a rare opportunity to align their brand with
industry leadership while engaging directly with future manufacturers and digital
transformation decision-makers.

Target audience includes plant leaders, operations, quality, maintenance, engineering, and
digital/IT teams.

IMTS Industrial Al Conference
Powered by AMT

Date: Wednesday, September 16, 2026
Time: 10:00am -4:00pm
Location: South Building, Room S401

Advanced Registration: $450
Onsite (effective 9/1): $500

Registration Includes:
Full access to IMTS Industrial Al Conference and full access to the IMTS Exhibit
Halls for all six days of the show.
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2026 Sponsorship Packages

PRE-IMTS

Logo on IMTS.com IMTS Industrial Al
Conference page

Link to IMTS digital showroom

Sponsor callout in IMTS digital showroom
Co-branded marketing toolkit
Acknowledgement in IMTS Conferences press
release and IMTS Industrial Al Conference
articles in IMTS digital news and social media
outlets

Acknowledgment during IMTS Preview Days
Optional to appear in pre-recorded video
interview to preview event on social media

Industrial Al Conference (On-site)

Logo placement on in-room and digital signage
Verbal recognition by conference emcee(s)
Option to introduce one session or speaker
Option to distribute one branded item*
Complimentary conference registration

POST-IMTS

Logo in visitor survey email
Recognition in recap email
Access to attendee list®
Recognition in post-event article

Champion
$9,000

(Limit 4)
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Executive
$4,500
(Limit 12)
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*Subject to approval

~Requires active Exhibitor Passport subscription
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CHAMPION SPONSOR

Premium Leadership Positioning + Maximum Visibility
Investment: $9,000

Champion Sponsors receive the highest level of brand exposure before, during, and after the
event, plus exclusive opportunities to engage directly with attendees and speakers.

Before IMTS

e Top-tier logo placement on the IMTS Industrial Al Conference page of IMTS.com,
linked to sponsor’s IMTS digital showroom (as applicable)

Callout as a sponsor in their IMTS digital showroom (as applicable)

e Custom co-branded marketing toolkit (graphics, copy blocks, emails) to promote
Champion status

e Sponsor acknowledgement during IMTS Preview Days whenever the IMTS Industrial

Al Conference programming is featured

Option to appear alongside event organizers in pre-recorded video interview to
preview the IMTS Industrial Al Conference on social media

At the IMTS Industrial Al Conference (On-site)

e Top-tier logo placement on in-room and digital sighage

Verbal recognition by the Emcee during program opening

Exclusive privilege to introduce one session or speaker at the IMTS Industrial Al
Conference

Option to distribute one branded item to conference attendees (subject to approval)

Three complimentary IMTS Industrial Al Conference registrations ($1,350 advance
registration value)

At the IMTS Industrial Al Conference Reception

o Top-tier logo placement on in-room signage
e Verbalrecognition by the Emcee during welcome toast
e Option to distribute one branded item to conference attendees (subject to approval)

After IMTS

e Top-tier logo placement in the official IMTS Industrial Al Conference visitor survey
email
e Recognition in the post-event recap email distributed to attendees
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e Recognition in the post-event recap article in IMTS Insider (digital newsletter)
e Access to attendee list (requires an active subscription to IMTS Exhibitor Passport)

EXECUTIVE SPONSOR
High Visibility + Strong Brand Alignment

Investment: $4,500

Ideal for companies seeking conference visibility with meaningful branding on IMTS digital
and onsite assets.

Before IMTS

e Prominent logo placement on the IMTS Industrial Al Conference page of IMTS.com,
linked to sponsor’s IMTS digital showroom (as applicable)

e Callout as asponsor in their IMTS digital showroom (as applicable)

e Custom co-branded marketing toolkit (graphics, copy blocks, emails) to promote
Executive status

At the IMTS Industrial Al Conference (On-site)

e Prominentlogo placement on in-room and digital signage
e Option to distribute one branded item to conference attendees (subject to approval)
e Two complimentary conference registrations ($900 advance registration value)

After IMTS

e Prominent logo placement in the official IMTS Industrial Al Conference visitor survey
email

e Recognition in the post-event recap email distributed to attendees

e Recognition in the post-event recap article in IMTS Insider (digital newsletter)

e Access to attendee list (requires an active subscription to IMTS Exhibitor Passport)
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The Program

A one-day, practitioner-focused program delivering reality-based Al for the factory floor.
Designed for manufacturers seeking implementable outcomes, the conference opens with
a clear, jargon-free framework that de-bundles Al (predictive maintenance, quality, edge vs.
cloud, small models vs. LLMs) and shows how to go from problems to purpose to process.

Attendees will learn:

o A step-by-step methodology to identify high-value opportunities, assess data
readiness, and choose between quick-ROl and capability-building projects

e How to leverage existing infrastructure to start fast without major new spend

e What “machine-learning-ready” data looks like for manufacturing

The day features sector-specific case studies (metalworking, semiconductor/electronics,
robotics) and a roundtable on implementation trade-offs. Emphasis is on domain-centric
and data-centric approaches, edge-first solutions, and measurable impact on uptime,
quality, cost, and throughput.

Programming developed in collaboration with Dr. Jay Lee and the University of Maryland
Center for Industrial Al. Target audience: plant leaders, operations, quality, maintenance,
engineering, and digital/IT teams.

Questions + Interest

Contact:

Russ Waddell

Industrial Al Conference Producer
RussWaddell@amtonline.org
Phone: 571-318-7522

Bonnie Gurney
Vice President — Strategic Partnerships & Industry Relations, AMT
Bgurney@amtonline.org
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